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Indigenous tourism has been defined as tourism activity directed by indigenous people or in
which the culture of the indigenous people is the primary attraction. Models of indigenous
tourism in which indigenous people are directly engaged in managing the activity or site
emerged as a response to indigenous communities being treated as passive objects of mass
tourism. The presence of indigenous communities in all stages of the implementation of the
tourism operation is seen as the ideal scenario for indigenous tourism. Indigenous tourism,
when included in government policies that provide technical assistance for its growth, can be
a key element in achieving development goals.

Indigenous tourism is not intended to replace productive activities present in communities
such as agriculture, livestock, or handicrafts. Rather, it is intended to achieve other objectives
of communities and subsequently strengthen the local supply chain. It is not just a tourist
activity, but a territorial management model. Under this model each community tourism
operator may choose to bid from a vast list of activities, choosing those activities it can perform
according to its natural and cultural resources.

In order to achieve the optimal development of this form of tourism, clear policies and firm
principles are needed. A set of quality standards helps maintain a harmonious and
sustainable development of tourism. Indigenous tourism invites a supportive exchange,
environmental care, and economic management to generate new wealth in the host
communities. One of the main goals of indigenous tourism is the generation and redistribution
of new revenues in host communities, to improve aspects such as education, health, and
infrastructure.

Description of Concept

Indigenous tourism has had a great impact over the past 20 years, during which time many
countries have seen the emergence of tourism development proposals organized by
indigenous groups. These groups wanted to be active participants in the different stages of
implementation of tourism in their territories. As stated in several global declarations about the
development of tourism, the role of local indigenous communities is a key factor. In many
countries on every continent of the world, there are several companies and networks
specializing in indigenous tourism.

There is no single business model for managing indigenous tourism. A variety of forms of
ownership and management of indigenous tourism enterprises include a model involving
management by indigenous people in planning, implementation, monitoring, and feedback
throughout the development of the tourism product and a model in which the indigenous
community makes a full concession of tourism management to another company that pays
rents and royalties to the community.

Indigenous communities have developed different models of territorial management, giving
them the freedom to implement a wide range of tourist activities to offer to visitors. Among
these activities are sports, adventure, religious, mystical, cultural, ecotourism, agritourism,
volunteering, fishing, experiential, and educational.

Each community can choose those travel services that suit its decisions to implement a
tourism initiative. Thus, although several communities offer complete packages that include
accommodation, food, transport and scheduled activities, other communities just offer
restaurants, a day trip excluding accommodation, or a specific recreational activity, such as a
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visit to a cultural or natural attraction or to a gambling casino established at an indigenous
community.

An indigenous tourism management model where the indigenous community maintains
control involves strong principles and policies to maintain a harmonious and sustainable
development of tourism, avoiding impacts on the indigenous culture. It is a good option for a
traveler who is interested in a supportive cultural exchange. The ideal visitor is someone who
has strong beliefs about the need to respect and repair the environment and, at the same
time, is willing to make an economic contribution to generate new wealth in the communities
visited, since one of the main purposes of this model is to generate and distribute new
economic income into the host communities.

Trends

There are two fundamental trends in indigenous tourism. The first is its expansion in various
territories worldwide, and the second is the diversification of its offer. On the first point, several
academic studies have collected data on the development of indigenous tourism and its major
impacts in several countries such as Namibia, Nigeria, Madagascar, Kenya, Uganda, New
Zealand, Australia, Ecuador, Peru, Argentina, United States, Canada, Mexico, Costa Rica,
Nicaragua, El Salvador, Venezuela, and Cambodia.

Initially the primary offering of indigenous tourism was ecotourism, possibly because most
indigenous tourism ventures were established in territory adjacent to protected nature
reserves. It has since diversified into a variety of offers covering different travel motivations.
Tours generally involve small groups of visitors, allowing real interaction between visitors and
the community while protecting the resources of the host communities.

Types of Travelers

Guests of indigenous tourism ventures are mainly people who like contact with the local
culture and relationships with the natural environment. In addition, many visitors are looking
for ways to contribute to local development, either economically by purchasing the tours
organized by communities or through volunteer work to help solve the many needs that exist
in these areas. Specifically, there are five types of tourists who take part in indigenous
tourism:

1. Tourists looking for a deep knowledge of the culture and their relationships with their
environments. These persons are often researchers, students, or highly interested in the
culture of the indigenous community. Their main motivation is to increase their knowledge of
the indigenous community visited. They require a basic quality of tourist services offered by
the community and often will have long-term stays.

2. Tourists who have a passion to know and enjoy the natural environment. They contact
indigenous communities near these areas, to visit these places with community guides.
Similar to the previous group, these visitors require services that meet basic quality conditions.
Usually, they are researchers, students, and/or nature lovers. Their main motivation is to
understand and learn about natural sanctuaries. The average stay is about 1 week long.

3. Tourists who are not solely traveling to a destination for an indigenous tourism initiative, and
whose interest in the local lifestyle and culture is more superficial. These tourists might take
part in indigenous tourism activities for several days as part of a longer trip. These tourists are
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more demanding about the quality of tourism services offered by the community. Their
motivations of travelling are very diverse and they usually take part in different activities in the
communities they visit, such as ecotourism, adventure tourism, agritourism, mystical tourism,
cultural tourism, and gastronomic tourism. It is the group that brings in the biggest amount of
tourists to indigenous tourism experiences.

4. Tourists participating in an indigenous tourism venture only briefly and who are generally
traveling to a place populated by indigenous people for a specific reason such as a hike on a
trail, tasting traditional food, handicraft shopping, or an activity related to adventure tourism.
These are groups that have extensive routes, so visiting indigenous tourism businesses is just
one more stop on the tour. This visitor stays just a few hours in the community and, if an
overnight stay is on the program, mostly it will be for just one night. Expectations of service
quality are high.

5. Day visitors and domestic tourists, who despite the proximity to and ethnic affinity with
indigenous communities, are not a relevant market group. In the best case, this group of
visitors makes day trips, especially in groups scheduled at schools and educational
institutions, reaching indigenous communities to learn about the local culture, while on
excursions that generally will not exceed one day.

Enrique Cabanilla

See alsoAlternative Tourism; Anthropology of Tourism; Cultural Tourism; Ecotourism;
Sociocultural Issues Related to Tourism; Sociology of Leisure Travel; Sustainable Tourism

Further Readings

Bennett, J. (2005). Indigenous entrepreneurship, social capital and tourism enterprise
development: Lessons from Cape York. Melbourne, Australia: La Trobe University.

Bolnick, S. (2003). Promoting the culture sector through job creation and small enterprise
development in SADC countries: The ethno-tourism industry. Geneva, Switzerland:
I n t e r n a t i o n a l  L a b o u r  O f f i c e .  R e t r i e v e d  f r o m
http://www.acpcultures.eu/_upload/ocr_document/ILO_SME%20Dvp%20in%20SADC_EthnoT
ourism_2003.pdf

Buultjens, J., & Gale, D. (2013). Facilitating the development of indigenous Australian tourism
enterprises: The business ready program for indigenous tourism. Tourism Management
Perspectives, 5, 41–50.

Buultjens, J., & White, N. (2009). Indigenous tourism: The possibilities into the future. Desert
K n o w l e d g e  C o o p e r a t i v e  R e s e a r c h ,  1 – 2 2.  R e t r i e v e d  f r o m
http://www.nintione.com.au/sites/default/files/resource/DKCRC_Indigenous-Tourism_-The-
Possibilities-into-the-Future.pdf

Cabanilla, E. (2004). Turismo comunitario marca competitiva del Ecuador [Community tourism
c o m p e t i t i v e  b r a n d  o f  E c u a d o r ] .  Rev is ta  CONPEHT.  R e t r i e v e d  f r o m
https://www.academia.edu/3476225/TURISMO_COMUNITARIO_MARCA_COMPETITIVA_DEL
_ECUADOR

Cabanilla, E., Ercolani, P., & Seguí, M. (2015). Ensayo sobre el concepto del turismo

SAGE SAGE Reference
Contact SAGE Publications at http://www.sagepub.com.

The SAGE International Encyclopedia of Travel and TourismPage 4 of 5  

http://sk.sagepub.com/reference/the-sage-international-encyclopedia-of-travel-and-tourism/i1913.xml
http://sk.sagepub.com/reference/the-sage-international-encyclopedia-of-travel-and-tourism/i2110.xml
http://sk.sagepub.com/reference/the-sage-international-encyclopedia-of-travel-and-tourism/i4083.xml
http://sk.sagepub.com/reference/the-sage-international-encyclopedia-of-travel-and-tourism/i4554.xml
http://sk.sagepub.com/reference/the-sage-international-encyclopedia-of-travel-and-tourism/i10367.xml
http://sk.sagepub.com/reference/the-sage-international-encyclopedia-of-travel-and-tourism/i7122.xml
http://sk.sagepub.com/reference/the-sage-international-encyclopedia-of-travel-and-tourism/i10769.xml
http://www.acpcultures.eu/_upload/ocr_document/ILO_SME%20Dvp%20in%20SADC_EthnoTourism_2003.pdf
http://www.nintione.com.au/sites/default/files/resource/DKCRC_Indigenous-Tourism_-The-Possibilities-into-the-Future.pdf
https://www.academia.edu/3476225/TURISMO_COMUNITARIO_MARCA_COMPETITIVA_DEL_ECUADOR
http://www.sagepub.com


comunitario desde la complejidad y su aplicación a la realidad ecuatoriana [Essay on the
concept of community tourism from the complexity and its application to the Ecuadorian
reality]. Conference proceeding at CITURDES. Sao Paulo University, Brasil. Retrieved from
https://www.academia.edu/8312052/Ensayo_sobre_el_concepto_del_turismo_comunitario_de
sde_la_complejidad_y_su_aplicaci%C3%B3n_a_la_realidad_ecuatoriana

Coronado, G. (2014). Selling culture? Commoditisation between indigenous and cultural
control in alternative tourism. Revista Pasos, 12, 11–28.

Grünewald, R. (2006). Tourism and ethnicity. Anthropological Horizons, 1, 12. Retrieved from
http://socialsciences.scielo.org/scielo.php?pid=S0104–71832006000100001&script=sci_arttext

Mendiratta, A. (2012). Indigenous tourism: The heartbeat of experience authenticity. CNN’s
TASK Group, 1–5.

Minority Rights Group International. (2007). Trouble in paradise—tourism and indigenous land
rights: Towards ethical solutions together. London, UK: Minority Rights Group International.

OAA. (2007). Aboriginal tourism development plan for Tasmania (p. 32). Tasmania, Australia:
Department of Premier & Cabinet.

Pollock, A. (2012). The role of indigenous tourism in developing conscious tourism hosts and
accelerating the shift. Conscious Travel, 1–11.

Salazar, N. (2006). The Anthropology of tourism in developing countries: A critical analysis of
tourism cultures, and identities powers. Tabula Rasa (5), 99–128.

Yang, L., & Wall, G. (2009). Ethnic tourism: A framework and an application. Tourism
Management, 30(4), 559–570.

Zeppel, H. (1998). Indigenous cultural tourism: 1997 Fulbright symposium. Tourism
M a n a g e m e n t ,  1 9( 1 ) ,  1 0 3 – 1 0 6 .  R e t r i e v e d  f r o m
http://www.sciencedirect.com/science/article/pii/S0261517797000988

Zeppel, H. (2006). Indigenous ecotourism and sustainable development management (pp.
220–233). Wallingford, UK: CABI.

Enrique Cabanilla
http://dx.doi.org/10.4135/9781483368924.n236
10.4135/9781483368924.n236

SAGE SAGE Reference
Contact SAGE Publications at http://www.sagepub.com.

The SAGE International Encyclopedia of Travel and TourismPage 5 of 5  

https://www.academia.edu/8312052/Ensayo_sobre_el_concepto_del_turismo_comunitario_desde_la_complejidad_y_su_aplicaci%C3%B3n_a_la_realidad_ecuatoriana
http://socialsciences.scielo.org/scielo.php?pid=S0104%E2%80%9371832006000100001&script=sci_arttext
http://www.sciencedirect.com/science/article/pii/S0261517797000988
http://dx.doi.org/10.4135/9781483368924.n236
http://www.sagepub.com

