
[image: ]Tourist Regions and Attractions Course
Assignment2
Student Name: Anup Kumar Joshi
Student ID: DE240036 

23.05.2025









Focus on Japan – Geisha Culture and Tea Ceremonies
Q: Which aspects of culture are being commodified for tourism purposes (festivals, crafts, traditions)?
A: In Japan, the Geisha culture, tea ceremonies, and festivals like Gion Matsuri are marketed as must-see experiences for tourists. Traditional kimonos and calligraphy are also commodified (Takayama, 2017).
Q: How has this commodification changed these cultural aspects or the way people engage with them?
A: The tea ceremony has shifted from a quiet, spiritual ritual to a brief interactive session meant for tourists. Geishas are now often performers for camera-laden guests, losing some of the cultural depth (Yamamoto, 2019).
Q: What are the negative impacts of such commodification on local communities?
A: It creates cultural stereotypes and distorts traditions. Many locals feel their identity is being simplified for tourist consumption. Also, genuine practitioners struggle to preserve authenticity amidst commercial demands (Nakamura, 2020).
Q: What strategies can be used to balance tourism development with cultural preservation?
A: Government guidelines to protect cultural symbols, limited group sizes, and collaboration with cultural experts can ensure respectful engagement (Japan Tourism Agency, 2021).
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