1. Types of Membership in UN Tourism
UN Tourism (formerly UNWTO) possesses a unique organizational structure within the United Nations system. Unlike many UN agencies that are strictly intergovernmental, UN Tourism utilizes a "tripartite" membership model that integrates sovereign states, territories, and the private sector to foster a holistic approach to global travel governance.
Three Categories of Membership
1. Full Members: These are the sovereign states that form the core of the organization. As of 2024, there are over 160 Full Members. They hold the ultimate decision-making power, specifically through the General Assembly. Their primary role is to set the strategic direction and approve the biennial Program of Work.
2. Associate Members: This category is designed for territories or groups of territories that do not take responsibility for their own external relations but have a significant interest in tourism. Examples include territories like Puerto Rico, Aruba, or Hong Kong, Macao, and Madeira. While they participate in technical committees and regional commissions, they do not possess the same voting weight as sovereign states on constitutional amendments.
3. Affiliate Members: This is perhaps the most dynamic category, comprising over 500 entities including private companies (e.g., airlines, hotel chains), NGOs, tourism destination management organizations (DMOs), and academic institutions. Affiliate Members do not have voting rights in the General Assembly, but they provide the essential technical innovation and market data that inform global policy.
The Value of the Model
This structure allows for a "Public-Private Partnership" at a global scale. It ensures that when the General Assembly passes a resolution, it has been vetted not just by diplomats, but by the industry leaders who must implement it on the ground.
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2. Who Qualifies as a Full Member?
A Full Member represents the highest tier of engagement within UN Tourism. The qualifications for this status are strictly defined by the organization's Statutes to maintain its status as a specialized agency of the United Nations.
Criteria for Sovereignty
The primary qualification is sovereignty. Only recognized states that possess the legal capacity to enter into international treaties can become Full Members. This is vital because Full Members are responsible for adopting and enforcing international standards, such as the Global Code of Ethics for Tourism, within their own national borders.
Path to Admission
The admission process varies depending on the state's relationship with the broader United Nations:
· UN Member States: Any state that is already a member of the United Nations can become a Full Member of UN Tourism simply by formally declaring its intent and adopting the organization's Statutes.
· Non-UN States: For states not in the UN, the process is more rigorous. The applicant must be recommended by the UN Tourism Executive Council and then receive a two-thirds majority vote from the General Assembly. This ensures that the state is recognized by a significant portion of the international community.
Rights and Obligations
Qualification brings significant responsibility. Full Members are the only entities allowed to vote on the election of the Secretary-General, the location of the headquarters (currently Madrid), and the adoption of the organization's budget. Conversely, they are obligated to pay annual assessed contributions based on their economic capacity and level of tourism development.
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