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Topic:-- Howcantourismaccelerate culturalhomogenizationin
hostcommunities?
What strategies cantourismbusinessesuseto survive during

commercial disruptions (pandemics, recessions)?

Introduction:

Commercial disruptions: Tourism businesses require flexible
strategiesto survivecommercial disruptions suchas pandemics,
recessions, natural disasters, orpolitical instability. Inflation hasrisen
andbusinessesareclosing. Inthesetimes, it'scrucialto find newways
to sustainbusinessandkeepitgrowing.

- Key strategies thattourismbusinesses canuseduringcommercial

disruptions:

1) Implementing healthand safety protocols:
Providing sanitization to customersand askingthemtouseitto

maintain good health. Requesting customerstofollow social



distancingrulesto protectthemfrominfectionslike Covid-19.
Providing "safetyassurance”to customers. Thisincreases customer

confidence.

2) Increasing focusonlocal and domestictourism:

Drive local demand by creating discounts and offers fortourists, which
canentice customersto buy. Promote small packages,daytours,and
regional tripsto customers. Targetlocal customers wheninternational

travel ishalted.

3) Strengthening online presence and digital transformation:
Enhance online booking systems to benefit customers. Enhance
digital marketing and enhancethe online experience. Promotevirtual

tours.

4) Operational Efficiency and Cost Management:
Controlunnecessary expensestomaintaincash flow. Travelers
should utilize energy and resource-savingtechniques. Travelers
should maintainflexible staffing. Thiswill significantly benefitthe

business andleadto growth.

5) Strongcustomerrelationships:
Tourists canprovide updates toboth old and new customersthrough

social media. Tourists canoffer special offersand discounts through



onalty programstoattractmorecustomers.

6) Contingency Planning and Risk Management::
Tourists should obtaininsurance for theirbusiness, such asbusiness

interruption insurance, to build afund for when needed. Tourists

should considerthese protectionsfortheirbusiness.

Conclusion:

Travel agencies should adopt strategies based onresilience, digital
technologies, and consumerconfidenceto addressbusiness
disruptionslike the pandemic. Thishelpsbusinesses survivethecrisis
and emerge stronger. Travel agencies should alsobe prepared for
future crises. Businesses cancontinue operations during business
disruptions. Travel agencies cantake advantage of government

assistance programs.



