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1- Distinguish between illicit competition and unfair competition paractices in the tourism sector?
Through the promotion of innovation, the reduction of prices, and the improvement of service quality, competition is an essential component in the tourism industry. Nevertheless, not all behaviours that compete with one another are fair. It is vital to differentiate between unfair competition and illegal competition because both types of competition disrupt marketplaces; nonetheless, they are distinct from one another in terms of legality, intent, and the regulatory response they receive. 
When firms engage in activities that are obviously illegal, such as breaking criminal, tax, or regulatory restrictions, they are engaging in illicit competition. Illicit competition is the result of these businesses. Within the tourism sector, this typically involves the employment of workers who do not possess the necessary documentation, the conduct of tours that are not authorized, the refusal to pay taxes, and the breach of legislation pertaining to safety and the environment. As an illustration, illegal informal tour operators put licensed professionals in danger and put tourists in danger. According to Dredge and Gyimóthy (2015), actions of this nature are generally subject to criminal or administrative fines, and they are also considered to be in violation of national laws. One of the most significant effects that unfair competition has on the economy is that it lowers tax revenues, makes it more difficult to comply with regulations, and lessens the likelihood that individuals will trust tourism locations. 
To the contrary, unfair competition comprises behaviours that may be technically acceptable but are morally wrong or violate the norms of good faith and equitable dealing. These actions may be considered to be technically permissible. In the tourism industry, examples of unfair competition are commonly claimed. Some of these examples include misleading advertising, fake internet reviews, price dumping, the abuse of market dominance by major platforms, and confusing pricing. For instance, hotels or online travel providers may offer rates that are cheaper than their actual worth while concealing the fees that are required to go along with the reservation. According to Xiang, Magnini, and Fesenmaier (2015), this has the ability to mislead customers with false information and to weaken the legitimacy of legitimate competitors. In spite of the fact that these actions may not necessarily break the law, they do contravene rules that are designed to safeguard consumers and competition. 
The fact that one of them is legal while the other is not is the fundamental reason for the difference between the two. Tax regulators, licensing authorities, and law enforcement agencies are the entities that are responsible for addressing illegal competition. Their authority extends to the imposition of fines, the closure of businesses, and even the imprisonment of individuals. On the other hand, civil law, competition authorities, or consumer protection organizations are often the ones to handle the issue of unfair competition. According to the Organization for Economic Cooperation and Development (OECD), they focus on the regulation of the market, the resolution of issues, and the promotion of transparency. 
There are two further key distinctions, and these are the market impact and the intent. In order to gain a cost advantage, illegal competition willfully avoids compliance with the law, which frequently threatens the rights of workers and the safety of the general public. The opposite of ethical competition is unethical competition, which takes advantage of differences in customer behaviour or knowledge in order to obtain an advantage without infringing any specific restrictions. According to Filieri, Hofacker, and Alguezaui (2018), unfair techniques have the potential to dramatically influence decision-making and modify tourism demand. This is attributable to the fact that individuals rely on digital information and evaluations. 
In order to guarantee that tourism will continue to flourish, the World Tourism Organization and other international organizations emphasize how important it is to battle both types of competition. In order to solve the issue of unfair competition, it is vital to improve regulatory oversight, establish transparency requirements, and ensure accountability for any digital platforms. There is a need for more stricter regulation and the formalization of informal tourism activities because of the existence of illegal competition. 
In a nutshell, the unethical or dishonest business tactics that disrupt markets without breaking the law are what constitute unfair competition in the tourism industry. Illicit competition, on the other hand, refers to activities that are obviously against the law and undermine the efficiency of safety and regulation. In order for policymakers to be able to design rules that protect consumers, guarantee egalitarian markets, and encourage the expansion of tourism that is sustainable, they need to be aware of the differences between these two notions.
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