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The Evolution and Future of the Hotel Industry

[bookmark: _heading=h.plou50er453k]1. Introduction
[bookmark: _heading=h.nm1482ce5m6x]Background
The hotel industry is an integral part of the world economy because it includes an enhanced number of a wide variety of accommodations for leisure and business travelers. The hotels evolved from modest inns to luxurious resorts to cater changing needs of society. The hotel industry is one of the historical origins of the travel and tourism sector, as this industry has been providing shelter, comfort and services to the guests. In economic, technological and cultural changes, the industry has experienced a high rate of change over the decades (Li, 2024). Nowadays, hotels are not only accommodation but also a key part of the tourism system and provide an important contribution to local as well as global economies, job creation, and infrastructure development.
[bookmark: _heading=h.hcyxx7me56sd]Objective
1. Study the development of the hotel industry by investigating its essential changes and steps.
2. Assess the digital transformation effects that stem from online bookings and mobile applications, and digital marketing practices.
3. Guests, along with staff, need to understand how AI-powered services, together with smart room technology, affect facility operations while improving guest satisfaction.
4. Companies must evaluate upcoming market movements involving personalized services together with automated management systems, as well as different accommodation options.
[bookmark: _heading=h.covus72n71oq]Scope
The main job of this report shall be to cover some of the main milestones in the hotel industry’s history from the beginnings in ancient civilizations up to the global industry as we know it today. The evolution of the industry will be discussed in detail regarding how technological advancements such as online booking systems, mobile apps, and digital marketing form a major part of technological advancements for the industry. 
[bookmark: _heading=h.63gsdnh7cqt1]Significance
The context of the link with the hotel industry today is relevant to this topic since it is going through a time of tremendous change. Hotel operators have their own opportunities as well as challenges due to ongoing digitalization, along with the changing consumer expectations and technological developments. Given the rise of AI, automation, smart technologies, hospitality may provide a glimpse into the future where efficiency, personalization, and sustainability are key in setting how guests will interact with the business and each other (Das, 2023), or even affect the way data can be gleaned from the individuals' technologically driven lives, thus the stages of “digitally divorced” guests who engage solely in the conventional hospitality manner, and other related circumstances.
[bookmark: _heading=h.3yq93kta0ssf]2. Main Body
[bookmark: _heading=h.jktgq899tpoh]2.1 Historical Evolution of the Hotel Industry
[bookmark: _heading=h.wgntvudvwlfc]Early Beginnings:
The story of the hotel industry actually began while ancient civilizations struggled with the need of travelers and merchants for a place to rest and relax on the way. There were inns, which are known in ancient Mesopotamia as caravanserais, established on major trade routes. Shelter, water, food and animals were the services offered in these simple inns. Ancient Greece and Rome had guesthouses and lodgings that served as short-term locations for travelers. However, these establishments were very far from what is now understood as a hotel, since the services provided were very meager, and most of these were tailored to utility rather than comfort.
Over time, when civilization advanced, lodging for travelers turned into a more refined idea. However, secular inns and taverns along main roads and in towns started to appear in medieval Europe because monasteries were often a shelter for travellers (Rubin, 2020). The early inns had been developed for local travelers and provided food, drink, and shelter. Middle Age commerce and trade were powerful, thus they mostly lived in towns or near trade routes.
[bookmark: _heading=h.tbcgheefotns]Major Milestones:
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Figure 1: Timeline of the hotel industry evolution
(Source: esferize.com, 2025)
It was mainly during the 18th and 19th centuries that the modern hotel industry took shape with the introduction of the luxury hotels and the foundation of the first international hotel chains. This was a key moment in the history of the hotel industry, as the Rise of Luxury Hotels was a notable breakthrough. The Ritz Hotel in Paris was created in The early 19th century when it was one of the world’s first luxury hotels in the year 1898 (Zibaoui Cunillera & Camps López-Bago, 2020). Unlike any other hotels of that time, this hotel included a private bathroom, electricity, lavish décor, thus being a revolutionary in the hospitality world with unbeatable unmatched facilities. It was the start of transforming hotels from stables to high-class establishments.
The InterContinental Hotels is the first international hotel chain founded in the 1940s (Breda et al., 2020). It was a big step towards the emergence of a hotel idea of standardized experience that travellers now could expect in any part of the country. During the growing international travel with the post-World War II era of tourism, the demand for hotel services had increased beyond expectations with consistent and high-quality services. During this period, major global hotel chains like Hilton, Marriott and Holiday Inn started to rapidly expand, and they were providing standardized services, customer loyalty programs, as well as an unprecedented level of reliability.
[bookmark: _heading=h.51f1dfabfyta]Growth and Globalization:
Growth in the hotel industry can also be attributed to the degree of globalization of travel and tourism, after the World War II era (Khan et al., 2020). And with the development of air travel, more and more people were able to travel internationally, and thus there was an increase in the demand for hotels in major cities and tourist destinations. The dramatic increase in travel for leisure and business purposes during the post-war years was possible due to the economic boom and growth of the middle class.
This caused the hotel industry to move from regional to national to multinational. Basically, international hotel chains were started, namely Hilton, Sheraton, and Radisson, to dominate the global market (Chen, 2022). Gradually, these companies have expanded their operations to many other markets, especially emerging economies and of network of hotels that extend across different countries and continents. These chains were able to achieve standardization of services, pricing models and guest experiences, which helped them maintain consistency and service the international traveller wherever they went.
[bookmark: _heading=h.xo9d4guj4719]Impact of Economic and Social Factors:
The development of the hotel industry has been most closely related to many economic changes and social changes at different times. The post-war economic boom was a very notable economic influence on hotel development as such, it was greatly affected. After the Second World War, many countries in the West became nodes of economic resurgence. As a result, there was enhanced disposable income, more travel, and a burgeoning middle class (KIŞLALI & KÖSE, 2020). As a result, there was a large demand from people who could travel in business and leisure that could afford to travel. Rise of business travel and growth of international trade mainly exerted a positive pressure to the development of the demand for high quality hotels, especially in business districts in the major cities.
[bookmark: _heading=h.kakc5di3wcma]2.2 The Role of Digital Transformation in the Hotel Industry
[bookmark: _heading=h.9un2y3tpvo49]Introduction to Digital Transformation:
The mission is to serve the changing expectations of customers, transform the operation to be as efficient as possible and make the guest experience more seamless and personalize. Such technological shift in the hospitality industry is not just a result of technological progress in the hospitality industry worldwide, including online booking and more, AI-powered chatbots for an enhanced guest satisfaction and corporate performance.
[bookmark: _heading=h.lxcq5182grv3]Impact of Technology:
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Figure 2: Digital transformation in the hospitality industry
(Source: cihms.com, 2025)
The invention of online booking systems is one of the most significant technological breakthroughs that have taken place in the hotel industry. Before the digital age, to book a room, you would have to walk into a hotel or you would have to call to make a reservation. This process was changed by platforms such as Booking.com, Expedia and Airbnb. With these systems, customers can search for hotel options, compare prices and make online bookings of the rooms, all without going to the hotels or even leaving home. What it has done, however, is made the booking process more convenient, while it also shifted the shade in the community in favour of the clients, as they are now given more flexibility and choice. After the use of property management systems (PMS) and channel managers, hotels are able to manage bookings, availabilities and rate schedules in real time, thus better control the inventory and drastically reduce the risk of overbooking.
Later, mobile apps also had a significant technological impact. Hotel chains have come up with their own or incorporated apps to improve the guest experience. In these apps, guests can check in online, use and access room keys, make requests, and order services like room service or request housekeeping from their smartphones. With such functionalities, guests receive more control over the experience, feel empowered and are closer to being more convenient. Apart from the customers, these can also be used by hotels for sending push notifications about the promotions, upgrades and local activities to give customers a personalised experience.
[bookmark: _heading=h.7tzwf2xs3n9w]Guest Experience Enhancement:
Digital tools have served to personalize, cut down the number of steps needed to make a hotel guest experience, and make it a lot easier to produce and deliver (Abdalla, 2024). Another great new functionality is the mobile check-ins, which allow guests to check in to the hotel room via their smartphone, instead of queuing at the front desk. With the current world’s culture, guests today prefer convenience and safety; in this self-service option is very important. Furthermore, mobile keys, some of which the guests can unlock rooms through a smartphone from wherever they are without having to carry a physical key, aid in enhancing the guest experience.
Second is the use of digital concierge services. Daily, the trend of using chatbots and AI-powered systems to give instant replies to guest queries is increasing in hotels. These tools can be used by guests in regard to a wide variety of requests, such as booking a restaurant reservation or obtaining information about hotel amenities and local attractions. Guests have the conveniences of getting real-time assistance through digital channels, which provide them with a more personalized and trouble-free stay. Also, these chatbots can learn from guests’ preferences and provide them with more fitting and targeted recommendations and suggestions.
[bookmark: _heading=h.gntcoltsou9p]Operational Efficiency:
Digital transformation has increased operational efficiency by far, as well as benefiting the guest experience. Revenue management systems (RMS) constitute one of the key technological innovations in this area (Alrawadieh et al., 2021). Based on data analytics and algorithms, these systems use data to price rooms to maximize the demand, number of seasons, local events and competition. This enables hotels to increase their revenues and rates of occupancy at the same time, while the hotels remain competitive in the market.
Technology impacts customer service automation to a great extent. AI and machine learning tools help many hotels run routine tasks ‘automagically,’ including guest questions to typical questions or guest feedback processing. These tasks are easily automated by the systems, which frees up employees to devote their time to more sophisticated customer service needs. For example, you have hotels that have an automated check-out system whereby the guest pay their bills using mobile devices or a self-service kiosk, eliminating the extra work for the front desk staff, and quickening the process.
[bookmark: _heading=h.3htgsupkce3f]2.3 AI-Powered Services and Smart Rooms
[bookmark: _heading=h.v61dcuujum3y][bookmark: _heading=h.t6hgtege74jq]Artificial Intelligence in Hotels:
[image: ]
Figure 3: Artificial Intelligence in Hotels
(Source: linkedin.com, 2025)
The hotel industry continues to innovate through artificial intelligence (AI), which enables hotels to improve guest experiences by managing some of the operations or tasks. More and more AI is taking shape in various types of hotel services, from services providing more personalized and efficient answers. There are many of the most visible uses of AI in hotels, one being with AI-powered chatbots (Vashishth et al., 2024). These chatbots are virtual assistants, being able to fulfill a wide range of guest requests from answering guest questions about hotel amenities to making reservations at local restaurants. Chatbots using AI can leverage natural language processing (NLP) to allow them to understand and answer the guest inquiries in real time, eliminating the need for human assistance in real time. 
[bookmark: _heading=h.az0koivzvc80]Smart Rooms:
General hotel rooms function as implementations of IoT (Internet of Things) devices used to create personalized, automated guest experiences in hotel accommodations (Nadkarni et al., 2020). Smart rooms allow visitors to modify their hotel environment to their desired level. Among the various popular features of smart rooms are voice-controlled controls as a main attraction. Guests could, for instance, adjust room settings like lighting, temperature and entertainment systems just by summoning Amazon Alexa or Google Assistant to do the trick. It is a hands-free approach, and this makes it convenient for people as it has some added advantages for people with some disabilities or people who might want to experience things without experiencing any friction.
Another special feature of smart rooms is the smart temperature regulation. These rooms have thermostats connected to an IoT device that allows guests to set the temperature they would like while they’re there. After all, some systems actually learn which guest preferences they favor over time and will adjust automatically according to a guest’s comfort level. For instance, if a visitor prefers a cooler room, but the smart thermostat learns that a guest puts a cool note on the room’s thermostat the moment they arrive, they will instantly sense that the room has become more comfortable.
[bookmark: _heading=h.chh2l75gpiju]Automation and Efficiency:
With higher operational efficiency, AI and automation will become an important part of hotels. AI and robotics are making a tremendous difference in an area of room service that operates automatically (Wirtz et al., 2023). There are also a number of hotels where robots are used to deliver food and drinks to guest rooms for a contactless and seamless service. In many cases, these robots are provided with sensors that let them walk hotel corridors, stay clear of the obstacles, and bring each item directly to the guest’s room. By doing so, this automation decreases the workload of the hotel staff to provide fast and efficient customer service.
In addition, AI is being used for the optimization of maintenance and housekeeping operations. For example, predictive maintenance systems, which are AI-powered, can monitor the condition of hotel equipment such as HVAC, elevators and plumbing (Vinnakota et al., 2022). These also help you find out if something is worn out or if it has malfunctioned and notify hotel staff of the problem before any of these things become serious. Such an approach allows the downtime to be kept to a minimum, repair costs to be reduced, and guests to be spared from maintenance problems during their stay as long as possible.
[bookmark: _heading=h.k6ecywmpqqw]Future Prospects:
The hotel industry is interesting, and really, the future is exciting in AI. The more advanced AI becomes, the more advanced the applications for AI will become, especially in hotels. Such development is one of the wide uses of AI-driven guest recognition systems. Facial recognition technology can also be utilized by these systems to recognize a guest’s return, automating the room settings, check-in process and personalized offers guests don’t have to move a finger for.
And yet another great prospect is that augmented reality (AR) and virtual reality (VR) will become even more important for hotel services (Balasubramanian et al., 2022). AR can be used by hotels to show guests, to potential guests, the layout of rooms and facilitate visits to hotel facilities, without having to travel in person. In a period when entertainment is in high demand, VR can be used for in-room entertainment, allowing guests to be immersed in a fun experience while they are in your place.
[bookmark: _heading=h.5qjlks4hubha]2.4 Emerging Trends in the Hotel Industry
[bookmark: _heading=h.loycztgvc77k]Artificial Intelligence in Hotels:
CRM has also turned into a necessity in the hotel industry since the sale of a product is reliant on the services provided by the sector. Within the areas of guest service, personalization and operational management, there is some use of AI. It is among the most prominent applications of AI-enabled chatbots. Indeed, these virtual assistants can be quite capable at beefing up guests with their booking, order of reservations, giving feedback about amenities they have, as well as replying to common questions, all done in real time. Using NLP, chatbots can understand and respond to inquiries in an interactive and conversational fashion. This relieves human staff from simple requests so they can focus on more complicated conversations.
This also enables hotels to provide extremely personalized recommendations through AI. It uses machine learning algorithms for hotels to track guests’ preferences or likes such as room type, dining preferences, past activities and power it to offer tailored services. So, for example, if the same guests keep asking for a certain room temperature or a particular type of pillow, it can be made smart to know their preference so that it is applied automatically while the guest stays. Furthermore, AI helps hotels personalize their promotional offers through customized promotions for each customer based on their behavior.
AI is also significantly impacting another area of dynamic pricing. The goal of utilising AI and big data to adjust room rates is to accommodate a variety of factors, including demand, competition and booking patterns of the guests. In other words, this prevents prices from going up without being based on real-time optimization that maximizes revenue whilst remaining competitive in the market. The hotel can get a higher occupancy and better revPAR per available room with AI-driven pricing strategies as they can manage their inventory more efficiently (Sharma et al., 2025).
[bookmark: _heading=h.d72r2uanax5s]Smart Rooms:
[image: ]
Figure 4: Smart Hotel Rooms
(Source: botshot.ai, 2025)
The integration of IoT (Internet of Things) technologies to increase the guest experience is meant for smart rooms. To that end, a smart room is a room with devices and systems that can be controlled remotely by the guests to give them more control and convenience during their stay at the hotel. It has been reported that controls in smart rooms are voice-activated. For this, guests use the voice assistants like Amazon Alexa or the Google Assistant to control the room settings, such as lighting and temperature and entertainment options, without being required to change the switches and remotes. But not only is this hands free, it saves you and anyone else who may be using it having to make a choice between touching various surfaces, not only is this convenient it also caters to guests that maybe have a disability and they don’t have to go to that effort, they don’t have to touch.
Apart from voice control, a smart room boasts the ability to regulate temperatures smartly. The connected thermostats are already installed in these rooms, so the guests can choose their preferred temperature for the room and make it as per their choice by setting it with the help of a smartphone or voice command. There are even some systems that learn the preferences of a guest with time and adjust automatically when the guest arrives, making sure that the room is tuned for the comfort of the guest. Such personalization and automization of the guest experience make it more pleasant and less stressful for the guest.
In addition, smart rooms also integrate entertainment systems with a wider diversity of options for guests. Smart TVs can be connected to streaming platforms like Netflix, YouTube or Spotify on a guest’s behalf to enjoy on-demand content from the room (Biju & Gayathri, 2024). However, some smart rooms also enable the content of guests’ private devices to be mirrored to the room’s TV for an integrated and customized watching experience. Smart rooms with applications of IoT-enabled lighting systems can change automatically according to the time, giving automatic adjustments to make a more comfortable environment. These innovations give the guests a sense of control and an overall better experience.
[bookmark: _heading=h.f9c18yzoc30]Automation and Efficiency:
Although technological tools such as AI and smart technologies in the hotel industry are meant for the betterment of guest experience, they also help in efficient operations. One such example of automated room service would be robots or an AI system to deliver items such as food and amenities to guest rooms. The robots can navigate hotel hallways to deliver orders to rooms, carrying those orders without human involvement. This automation saves labour costs and improves the efficiency of staff to focus on more complex tasks and speed up service.
Predictive maintenance is another area of improvement in terms of operations. This is being done for all the hotel equipment and facilities like HVAC system, elevators and plumbing through AI systems. By detecting the problems early on before they become major issues, it enables the maintenance teams to take care of these issues proactively, which prevents disruption of the guest experience. Say, when a smart system detects a defect in the air conditioning system, it alerts staff and tells them what to do so that the malfunction does not affect the guest.
AI has also helped in sending revenue management to a certain level. The use of AI in Advanced Revenue Management Systems (RMS) helps to analyze large amounts of data and make predictions of fluctuating demand (Smrutirekha et al., 2022). Real-time pricing is possible with these systems because they can understand patterns of weather, local events and market conditions and, as a result, automatically adjust prices based on those patterns to maximize revenue. In other words, it allows hotels to optimize both occupancy and pricing without human intervention. When such automation is done, it makes the operation more efficient and profitable.
[bookmark: _heading=h.mkpsrogwgo9j]Future Prospects:
Another exciting prospect is the take-up of the use of AI-based guest recognition systems, which expands their use to even the guests’ own systems. With facial recognition or other biometric data, hotels could seamlessly check in guests who return by automating the recognition of returning guests as well as by providing their room with the proper setting, preferences and offers. 
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Figure 5: Virtual and augmented reality are the future of the hospitality industry
(Source: tworeality.com, 2025)
Augmented reality (AR) and virtual reality (VR) integration also have great value in hotel services. AR can be used by hotels to give guests virtual tours of hotel rooms, amenities and local attractions, thereby helping them to explore the place where they are going before arriving there. Like VR, the hotel could also use VR to conceptualize immersive in-room entertainment packages or even virtual concierge services, which create more engaging and futuristic ways for the guests to experience the hotel environment.
Security is certainly another area in which we can expect that AI and smart technologies will have a large impact, but it is potentially just as likely that AI and smart technologies will have negative impacts, and sustainability is another area in which we can expect that. Hotels will be able to make use of the energy most efficiently; through AAI-powered energy management systems, hotels will be able to save on energy waste and cut costs. According to him, it will also make use of smart room technologies, like the motion sensors and the energy-efficient systems, which will help with the reduction of energy consumption when the room is not in use.
[bookmark: _heading=h.5cup3ga3nv0w]2.5 The Future of the Hotel Industry
[bookmark: _heading=h.bc8x4t9bghm2]Predictions for the Future:
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Figure 6: Artificial Intelligence in Hotels
(Source: ktchnrebel.com, 2025)
Our industry is seeing a transformational time as a result of various trends currently happening: sustainability, personalization, technology advancements, among other relevant trends. It is likely to be transformative in terms of the future of the industry. The hotel industry is likely to continue focusing on sustainability through being more environmentally conscious, as customers and businesses. As part of sustainable practice, companies will need to operate in the coming years to be a competitive advantage. Going forward, more hotels will integrate eco-friendly methods, including energy-efficient systems, conservation of water, reduction of waste, and the utilisation of renewable energy. Visitors will continue to trend toward green certified lodging via the likes of LEED, BREEAM, or EarthCheck (Leray, 2023).
In the hotel industry's future, trends will be personalization too. The hotel will have a great chance to beautifully customize its service to guests in the future thanks to big data and AI. Through tracking guests’ preferences and behavior, hotels will be able to provide personalized service, such as personalized room settings, specific food preferences, or personalized activity recommendations. Going further than that, past the booking, real-time data will also be used to predict when and how a guest will need something during their stay.
[bookmark: _heading=h.esptpk54jxvo]Challenges:
Yet, the hotel industry has a promising future, but also has its own stumbling blocks. The one big challenge is the increasing risk of cybersecurity issues, especially as AI and data analytics are heavily relied on. Every hotel collects massive amounts of personal and financial details from the guest, such as credit card information, identity information, preferences, etc (Cobanoglu et al., 2021). Since they are such attractive targets for cybercriminals, they are also known to compromise millions of systems. Hotels are increasingly employing more expensive, more complicated AI systems, They will be more and more vulnerable to Cyber attacks. Hotel operators will have to keep the secure digital system and protect guest data. 
The second challenge with the hotel industry is the reluctance of the employees as well as customers to be automated. But they can achieve efficiency and cost reduction while also reducing job displacement, especially in front desk staff, housekeeping, and concierge service roles. In this case, the employees may be resistant to the idea of losing their jobs to machines. Furthermore, not all guests may find themselves as opposed to take the time to chat with machines or other AI systems. It will be a challenge for hotel operators to balance automation with human interaction, whereby they balance the sake of technology and the personalisation of their personalised, human-centered experience.
An important aspect of this is addressing the challenges of sustainability that also fall on the hotel industry. Although there are several steps being taken by a majority of the hotels towards being more environmentally responsible, it takes a huge investment and systemic change to achieve true sustainability. For example, old hotels can be retrofitted with energy-efficient, sustainable systems and associated technologies at great cost. Additionally, it may be challenging to make sure all levels of hotel operations from the top management to the guest services are in line with the matter of sustainability, especially with big, international hotel chains with more than one property. Finding ways through the challenge to integrate sustainability so as not to compromise profitability or the quality of the guest experience will be tricky.
[bookmark: _heading=h.jqa3f3n11iao]Opportunities:
However, with these challenges, there is great potential to innovate and grow in the hotel industry. The most opportune opportunity is in the demand for sustainable tourism. Hotels that embrace eco-friendly practices and provide a sustainable experience will win the race as more and more consumers will prefer such hotels. Therefore, if hotels take this opportunity, it is possible to capitalize on the offer of eco-friendly practices in the operations and sustainable travel experiences for the guests in the form of eco-tours, organic dining and nature-based activities. Local communities will also benefit from partnering with them and being a part of cultural sustainability, which will have a unique value proposition for eco travellers.
The traditional hotel model is disrupted by the rise of alternative accommodations such as Airbnb, but at the same time, it offers an opportunity for innovation as well. In this vein, hotels can explore new business models like extended stay bedrooms, shared accommodation, or boutique hotel experience in line with consumers’ preference for local, unique, and affordable lodging options. The sharing economy is a major opportunity for hotels to reach out to a wider target of guests, ranging from budget travelers to long-term business travelers.
It also has huge growth opportunities in technology-driven innovation. To give an example, AI-driven analytics can help hotels better understand the behavior and preferences of the guests so as to provide a more personalised marketing and service offer to them. A hotel could integrate some virtual concierge services through AI-based apps or kiosks to enable guests to get to know about the hotel information, make requests and get recommendations without much interaction with the staff. Furthermore, robotic automation in the room service or luggage handling offers an opportunity to streamline the operations and save labor costs, which can further enhance profitability.
[bookmark: _heading=h.hx3nuo7c9iyk]3. Conclusion
[bookmark: _heading=h.xfmw8y4izi7]Summary of Findings:
Thus, this report has dealt with the historical evolution and the current state of the hotel industry, as well as the future trends that affect its development. Firstly, it looked into the ancient beginnings of the hotel industry when inns and guest houses were pioneered in ancient civilization, and later honed into the luxurious hotel chains and monotype accommodation that we now enjoy. Important milestones were in the rise of the international hotel chains, the establishment of industry regulations (Yacoub & ElHajjar, 2021). This was also the time when globalization and increased tourism grew the industry, as well as the economic boom after World War II.
Moreover, the report also went through the part that digital transformation took in the hotel industry by showing how digital marketing, mobile apps, and online booking systems changed hotel operations and customer interactions. Mobile check-ins, AI chatbots and smart room technology have increased the chance for the better by developing more convenience, personalization and efficiency innovations. Additionally, automation done with the help of AI in tasks like room service, maintenance, and revenue management is helping in operational efficiency and thereby reducing costs in a way that allows the hotel to cater better to customers.
[bookmark: _heading=h.iysthgr7tkf1]Implications:
The findings, however, make hotel managers realize the need to adapt to digital transformation and be in the lead when it comes to technological races. Competitiveness and meeting the changing expectations of the guests will be pivotal for embracing the automation, AI and sustainability initiatives (Hussein Al-shami et al., 2022). As technological developments happen, managers will also have to tip the scale between technology and personal touch that guests will expect, especially in places where automation gets some resistance.
[bookmark: _heading=h.5aklp8hhrtyu]Final Thoughts:
In the hotel industry, there is a need for digital innovation and change in the evolving customer desire. In the evolving world of technology, the industry will increasingly start adopting smart systems, personalized experiences and sustainable practices. In the future, hotels will not just be a place for accommodation, but a place of innovation, where technology plays a major role in improving every dimension of a guest’s experience, as well as making things easier, more comfortable and efficient. To compete and provide great service, hotel operators have to embrace changes that technology brings.
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