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1- Distinguish between illicit competition and unfair competition paractices in the tourism sector?

Competition in the tourism industry is very important for making services better, cutting prices, and encouraging new ideas. But not all competing behaviours are fair. It is vital to know the difference between illegal competition and unfair competition because they both mess up marketplaces but are different in terms of legality, intent, and regulatory response. 
Illicit competition occurs when businesses do things that are clearly against the law, such as breaking criminal, tax, or regulatory rules. In tourism, this often means using undocumented workers, running illegal tours, not paying taxes, and not following safety or environmental rules. For instance, unlicensed informal tour operators hurt licensed professionals and put tourists in danger. These kinds of actions break national laws and are generally punishable by criminal or administrative penalties (Dredge & Gyimóthy, 2015). Unfair competition hurts the economy in a big way by lowering tax revenues, making it harder to follow the rules, and making people less likely to trust tourist spots. 
On the other hand, unfair competition includes actions that may be technically permissible but are morally wrong or go against the rules of good faith and fair dealing. In the tourism industry, unfair competition often involves false advertising, fraudulent internet reviews, price dumping, big platforms abusing their market power, and prices that aren't clear. For example, hotels or online travel companies may offer rates that are lower than they really are while hiding obligatory costs. This can trick customers and hurt honest competitors (Xiang, Magnini & Fesenmaier, 2015). Even while these actions don't necessarily break the law, they nevertheless break rules about protecting consumers and competition. 
The most important difference between the two is that one is legal and the other is not. Law enforcement agencies, licensing authorities, and tax regulators deal with illegal competition. They can impose fines, close businesses, or even send people to jail. However, civil law, competition authorities, or consumer protection agencies usually deal with unfair competition. These groups focus on fixing problems, being open, and regulating the market (OECD, 2018). 
Intent and market impact are two more major differences. Illicit competition intentionally evades legislation to secure cost advantages, frequently jeopardizing worker rights and public safety. On the other hand, unfair competition takes advantage of differences in knowledge or how customers act to get ahead without breaching any clear regulations. Unfair tactics can have a big effect on decision-making and change demand in tourism, since people depend on digital information and evaluations (Filieri, Hofacker & Alguezaui, 2018). 
The World Tourism Organization and other international groups stress the importance of fighting both types of rivalry to guarantee that tourism develops in a way that lasts. Unfair competition needs better regulatory monitoring, requirements for transparency, and responsibility for digital platforms. Illicit competition needs tougher enforcement and formalization of informal tourism activities. 
In conclusion, unfair competition in tourism includes dishonest or unethical actions that change markets without breaking the law. On the other hand, unlawful competition includes actions that are plainly against the law and make regulation and safety less effective. Policymakers need to know the difference between these two things so they can set rules that protect consumers, make sure markets are fair, and encourage long-term growth in tourism.
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