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1- The simplest form of distribution is …….. sales to the consumer, where there is a single-level channel.
A- Direct
Direct sales are when a producer and a customer deal directly, without the use of agents. This strategy is frequently used in the tourism industry, where tourists make coordinate reservations at hotels, aircrafts, or travel companies.
B- Indirect

2- The second form of distribution is…….., involving longer, multi-level channels, known as a “multi-channel distribution system.
1- Direct
2- Indirect
Indirect distribution connects clients with travel items through brokers like tour operators and travel agencies. Using third-party distribution systems, this procedure enables companies to reach a wider audience.

3- Describe the meaning of intermediaries in tourism.
A- Travel companies: Serve as mediators between travelers and benefit providers.
B- Travel providers: Arrange and combine travel services into get-away packages.
C- Online booking stages: Offer travel services digitally.
D- Destination management firms: Give logistical help and local information.

4- Example of the indirect intermediaries encompass:
A- Tour Operators
B- Travel Agents
C- Wholesalers
D- Online Travel Agencies (OTAs)
E- Destination Management Companies (DMCs)

5- Explain the main features of tour operators:
A- Flights, lodging, and activities are combined to deliver and advertise package vacations.
B- Tour operators offer helpful and reasonable travel experiences by collaborating with several merchants.
C- They give a variety of market niches, including as reasonable, luxury, experience, and business travel.
D- To help to reach a wider audience, several visit companies offer both digital and physical booking modes.

6- Examples of direct intermediaries encompass:
A- Digital Technology (Online booking platforms, airline websites)
B- Direct Hotel Reservations (hotel websites or call centers)
C- Airlines Selling Tickets Directly (without travel agents)
D- Cruise Lines Selling Directly to Customers

7- Clarify the main differences between the domestic, outbound, and inbound tour operators:
A- Domestic tour operators plan and market travel packages for domestic tourists inside the same country.
B- Outbound visit operators give services to tourists traveling overseas from their local nation.
C- Travel services for remote guests to a specific nation are managed by inbound tour operators.


8- Seasonality is one of the main features of the tourism industry. Describe it in a nutshell.
A- Seasonality is the term used to represent how demand for tourism shifts according to the climate, holidays, and celebrations.
B- Whereas low-season demand is reduced, peak seasons draw expansive numbers of tourists. 
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