Tourism Distribution Channels Assignment
Assignment Overview:

e Topic: Exploring the role and effectiveness of tourism distribution channels during the
Christmas season.

o Focus Areas: Online travel agencies (OTAs), direct booking channels, travel agents, and
the integration of new digital tools and technologies to optimize the tourism supply
chain during the peak holiday season.

Submission Format:
e Project Report:
o Font: Times New Roman, Size 12
o Spacing: Double
o Word Count: 4000-5000 words
o Deadline: 24th December 2025
Assessment Criteria (each worth 20%):
1. Application of distribution channel theories
2. Critical evaluation of tourism distribution trends during Christmas
3. Innovativeness in channel management strategies during the holiday season
4. Use of real-world data and case studies
5. Structure, clarity, and APA formatting
Mandatory Sections:
1. Title Page
2. Table of Contents
3. Abstract
4. Introduction
5. Literature Review
6. Methodology
7. Findings
8. Discussion
9. Conclusion
10. References

11. Appendices



Assignment Task - Choose ONE of the following written assignments:

e Option 1: The Role of Online Travel Agencies (OTAs) During Christmas: Influence on
Consumer Behavior

o Explore how OTAs such as Expedia, Booking.com, and Airbnb play a significant
role in tourism distribution during the Christmas season.

o Discuss the influence of promotions, discounts, and package deals on
consumer booking behavior during the holiday period.

e Option 2: The Impact of Direct Booking Channels on Tourism Businesses During the
Christmas Rush

o Analyze how tourism businesses (e.g., hotels, tour operators) utilize direct
booking channels like their websites and mobile apps to increase bookings
during the high-demand Christmas season.

o Discuss the benefits and challenges of direct bookings compared to OTAs in
terms of cost savings, customer loyalty, and pricing strategies.

e Option 3: Multi-Channel Distribution Strategies in Tourism During the Holiday
Season

o Investigate the integration of various distribution channels (e.g., OTAs, travel
agents, direct bookings, social media) to create a seamless consumer
experience during Christmas.

o Evaluate how tourism businesses manage these multiple channels to avoid
overbooking and ensure customer satisfaction.

e Option 4: The Effect of Digital Technologies on Tourism Distribution Channels
During Christmas

o Examine the role of emerging technologies (e.g., Al-driven recommendations,
chatbots, blockchain) in enhancing the efficiency and transparency of tourism
distribution channels during the Christmas season.

o Discuss how these technologies are changing the way consumers search,
compare, and book their travel experiences during the holidays.



