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1. Tourism Demand: Actual, Suppressed and Latent Demand
Introduction
Tourism demand is a fundamental concept in the study of the structure of tourism markets. It explains the willingness and ability of people to participate in tourism and purchase tourism products and services. Tourism demand refers to the quantity of tourism products or services that consumers are willing and able to purchase at different prices during a particular period. It is influenced by factors such as income, prices, available leisure time, preferences, transport facilities and conditions at destinations. 
Tourism demand can broadly be divided into actual (expressed) demand, suppressed demand and latent demand.
1. Actual or Expressed Demand
Actual demand refers to people who actually participate in tourism. These tourists have both the desire and ability to travel and are represented in tourism statistics through measures such as tourist arrivals, overnight stays and tourism expenditure. 
Example:
A family from Delhi travels to Goa for a five-day holiday, stays in a hotel, visits attractions and spends money on transportation, food and activities. Since the family actually undertakes the trip, it represents actual tourism demand.
2. Suppressed Demand
Suppressed demand consists of people who would like to travel but are temporarily prevented from doing so because of their personal circumstances or constraints. These people have the potential to become actual tourists when the barriers are removed. 
Example:
An employee wants to take a holiday to Kerala but cannot travel because of important work responsibilities during the current year. If the employee receives leave in the future and other circumstances permit, the person may become an actual tourist.
3. Latent Demand
Latent demand refers to tourism demand that remains unrealized because the available tourism products, facilities or destinations cannot satisfy the potential tourist's needs. Thus, a person may want a particular tourism experience but cannot obtain it under existing conditions. 
Example:
Suppose tourists want to visit a remote Himalayan destination, but there are no suitable accommodation facilities or reliable transport services available. Their interest in visiting represents latent demand because the existing tourism supply cannot adequately satisfy that demand.
Difference Between the Three
	Type
	Meaning
	Example

	Actual demand
	People who actually travel
	Family travelling to Goa

	Suppressed demand
	People who want to travel but are temporarily unable to do so
	Employee unable to travel due to work

	Latent demand
	Demand that cannot be fulfilled because suitable tourism supply/products are unavailable
	Tourists wanting to visit a remote destination without adequate facilities


Conclusion
Understanding these three forms of demand is important for tourism businesses and destination planners. Actual demand represents the existing market, suppressed demand represents potential future customers, and latent demand indicates opportunities that may emerge when suitable tourism products and infrastructure are developed.
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2. Role of Income, Time and Price in Shaping Tourism Demand
Introduction
Economic factors are among the most important determinants of tourism demand. Within the structure of tourism markets, three major economic factors are income, time and price. These factors determine whether people have the financial ability, opportunity and affordability required to participate in tourism. Tourism economics literature specifically identifies income, time and price as key economic determinants of tourism demand. 
1. Income
Income, particularly disposable income, determines the ability of consumers to purchase tourism products. Tourism is generally considered a discretionary form of consumption, meaning that people normally have to meet basic needs before spending money on holidays and travel.
When disposable income increases, people may have greater ability to spend on:
· Transportation and air tickets 
· Hotels and accommodation 
· Restaurants and food 
For example, a person receiving a substantial salary increase may move from low-cost domestic trips to more expensive international holidays.
Income is therefore important not only for determining whether people travel, but also how much they spend and what type of tourism products they purchase. Research on tourism demand commonly incorporates income as a major explanatory variable. 
2. Time
Having money alone does not create tourism demand. People must also have sufficient discretionary or leisure time to travel.
Tourism demand is therefore affected by:
· Paid holidays and leave 
· Working hours 
· School and university vacations 
· Public holidays 
· Retirement 
· Length of the journey 
For example, a person may have sufficient income to take an international holiday but may not travel if their job does not allow adequate leave.
Time also influences the type of tourism demanded. Limited free time may encourage short weekend trips, while longer holidays make international or long-distance travel more feasible. Tourism demand literature recognizes the amount of leisure time available as an important non-price determinant of demand. 
3. Price
Price has a direct influence on tourism demand. According to the basic law of demand, when the price of a tourism product increases, the quantity demanded generally decreases, while a decrease in price can increase demand, other factors remaining constant. 
Tourism price is not limited to the advertised price of a holiday. It can include:
· Airfare or transport costs 
· Hotel prices 
· Food and entertainment expenses 
· Entry fees 
· Travel insurance 
· Local transportation 
· Exchange-rate effects 
Price also operates through competition between destinations. If two destinations offer similar experiences and one becomes significantly more expensive, some tourists may choose the cheaper alternative. Research on tourism demand therefore considers both the destination's own prices and the prices of substitute destinations. 
Conclusion
Income, time and price collectively shape the tourism market. Income determines purchasing ability, time determines the opportunity to travel, and price influences affordability and destination choice. Tourism businesses therefore monitor these economic factors when designing prices, packages, promotions and tourism products.
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