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In no more than 500 words, each explain and 2-4 references:



1- Define tourism demand. Explain the difference between actual, suppressed, and latent demand, providing one real-world example for each type.

2- Economic factors are considered the most influential determinants of tourism demand. Discuss the role of income, time, and price in shaping tourism demand.








1. Actual, Suppressed and Latent Tourism Demand
Tourism demand represents the willingness and ability of individuals to travel and consume tourism-related goods and services. It covers activities such as using transport, staying in accommodation, visiting attractions and participating in recreational experiences. However, not everyone who has an interest in travelling is able to undertake a trip. Personal circumstances, financial resources and the availability of suitable opportunities influence whether potential demand becomes actual tourism activity. Understanding these variations helps tourism organisations recognise both existing and future market opportunities (Stabler et al., 2010).
Actual demand refers to individuals who currently participate in tourism. These travellers have the necessary motivation, financial capacity, time and access required to complete a journey. Because they actively purchase tourism products, their behaviour can be measured through visitor arrivals, accommodation occupancy, transportation use and tourism expenditure. For example, a family travelling to Dubai during a school holiday and paying for flights, accommodation and attractions represents actual demand.
Suppressed demand includes individuals who want to travel but face barriers that prevent them from doing so. Such barriers can include insufficient savings, high travel costs, limited annual leave, family responsibilities or difficulties obtaining travel documents. Tourism constraints can affect people's ability to participate even when they have a genuine desire to travel (Chen et al., 2013). For example, a young professional may want to take a holiday in South Korea but delay the journey because current work commitments do not allow enough leave. If the restriction is removed later, this suppressed demand could become actual demand.
Latent demand refers to potential demand that has not yet developed into a clear intention to travel. It may emerge when consumers discover new destinations, tourism products or more convenient travel opportunities. For instance, the development of a wildlife tourism experience near a city could encourage residents who had previously shown little interest in visiting the area.
Understanding all three categories is valuable for tourism businesses. Actual demand provides information about current customers, whereas suppressed and latent demand can reveal opportunities to expand the market by removing barriers or introducing attractive new experiences.
2. Influence of Income, Time and Price on Tourism Demand
The decision to travel involves the allocation of both financial resources and leisure time. Consumers must determine whether a holiday fits within their available budget and everyday responsibilities. Therefore, income, time and price can influence whether tourism occurs, the destination selected and the amount tourists spend during their trip.
Income affects a consumer's ability to purchase tourism services. Holidays are generally discretionary purchases, meaning that people normally spend on travel after essential expenses have been covered. Individuals with higher disposable income may travel more often, select distant destinations or spend more on accommodation and entertainment. In contrast, consumers experiencing financial pressure may reduce or postpone tourism expenditure. Research indicates that household income is an important factor influencing decisions about tourism participation and expenditure (Alegre et al., 2013).
Time is equally important because consumers require sufficient leisure periods to undertake a journey. Employment responsibilities, annual leave, school terms and family obligations can limit travel opportunities. A person with three available days may prefer a destination within a short travelling distance, while someone with two weeks of leave may consider an international holiday. Transport improvements can also affect the value of time by allowing tourists to reach destinations more quickly.
Price influences both the affordability of tourism and the choices made between competing destinations. Consumers usually calculate the expected cost of flights, hotels, meals, local transportation and activities when planning a holiday. If these expenses increase substantially, some tourists may reduce their length of stay or select a cheaper alternative. Tourism demand is therefore sensitive to changes in prices, although the level of sensitivity can differ according to destination and visitor market (Brida & Scuderi, 2013).
Income, time and price ultimately operate together when consumers make travel decisions. Income provides purchasing power, available time determines practical opportunity, and price influences the amount and type of tourism that consumers can afford. Tourism organisations that understand these relationships can develop more suitable products, pricing strategies and travel packages.
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