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The Grand Tour and the Development of Tourism 

The Grand Tour became very common during the seventeenth to the early nineteenth 

centuries, especially among British elites. It was less about holidays in the modern 

sense and more of an extended study trip or cultural exercise. Travellers often followed 

a route through Europe, usually including Paris, Venice, Florence and Rome, which 

were seen as centres of art and classical heritage (Towner, 1985; Black, 2003; Ousby, 

1990). In practice, the Tour reinforced social status, but it also gave participants 

exposure to ideas, language and cosmopolitan values (Buzard, 2002; Mandler, 1997). 

Its influence can still be noticed in tourism today. Guidebooks, maps and souvenirs 

began to appear during this time, shaping how culture was consumed by travellers 

(Chaney, 1998; Stagl, 1995). Services such as inns and coach routes grew, and later 

these routes supported broader groups of travellers once railways spread (Sweet, 

2012; Simmons, 2004). The Tour also established the idea that travel itself could add 

prestige and cultural capital, which many argue is still true in heritage and cultural 

tourism now (Elliott, 2005; Lowenthal, 1998; Pratt, 1992). 

The Industrial Revolution and the Rise of Modern Tourism 

Tourism changed direction in the Industrial Revolution. New technologies especially 

railways and steamships cut travel times and lowered costs, which gradually opened 

destinations to more than just elites (Walton, 2016; Simmons, 2004; Cross, 1993). 

Resorts, spa towns and seaside holidays expanded rapidly as people looked for 

escapes from crowded and polluted industrial centres (Walton, 2000; Porter, 1990). It 

was not always an immediate change, but over time these destinations became central 

to the culture. 

This growth was also connected to broader economic and social shifts. Rising wages 

and shorter working weeks meant households now had more opportunity to set aside 

money and time for holidays (Urry & Larsen, 2011; Koshar, 2000). Travel companies, 

most famously Thomas Cook, took advantage by organising affordable tours that 

appealed to new markets (Brendon, 1991; Black, 2003). Printing technologies also 

helped spread advertising and guidebooks, making tourism part of consumer life 

(MacCannell, 1999). 

Culturally, tourism began to mean something different. It was not only about showing 

off wealth, but also about health, relaxation and shared experiences (Pratt, 1992; 

Lowenthal, 1998). To some extent, the nineteenth century created the base for modern 

mass tourism, which still combines leisure, culture and consumerism (Walton, 2000; 

Urry & Larsen, 2011). In conclusion, the Grand Tour gave travel a cultural purpose for 



elites, while the Industrial Revolution turned tourism into something more accessible 

through transport, income and social reform. Put together, they show that tourism has 

always been shaped by wider economic and cultural change. 

References 

• Black, J. (2003) Italy and the Grand Tour. Yale University Press. 

• Brendon, P. (1991) Thomas Cook: 150 Years of Popular Tourism. Secker & 

Warburg. 

• Buzard, J. (2002) The Beaten Track: European Tourism, Literature, and the 

Ways to Culture, 1800–1918. Oxford University Press. 

• Chaney, E. (1998) The Evolution of the Grand Tour: Anglo-Italian Cultural 

Relations since the Renaissance. Routledge. 

• Cross, G. (1993) Time and Money: The Making of Consumer Culture. 

Routledge. 

• Elliott, J. H. (2005) ‘Travel and culture in early modern Europe’, Past & Present, 

187(1), pp. 141–169. 

• Koshar, R. (2000) German Travel Cultures. Berg. 

• Lowenthal, D. (1998) The Heritage Crusade and the Spoils of History. 

Cambridge University Press. 

• MacCannell, D. (1999) The Tourist: A New Theory of the Leisure Class. 2nd 

edn. University of California Press. 

• Mandler, P. (1997) ‘The English national character and the Grand Tour’, 

Transactions of the Royal Historical Society, 7, pp. 119–137. 

• Ousby, I. (1990) The Englishman’s England: Taste, Travel and the Rise of 

Tourism. Cambridge University Press. 

• Porter, R. (1990) The Enlightenment. Macmillan. 

• Pratt, M. L. (1992) Imperial Eyes: Travel Writing and Transculturation. 

Routledge. 

• Simmons, J. (2004) Railways: An Illustrated History. Pen & Sword. 

• Stagl, J. (1995) A History of Curiosity: The Theory of Travel, 1550–1800. 

Harwood. 

• Sweet, R. (2012) Cities and the Grand Tour: The British in Italy, c.1690–1820. 

Cambridge University Press. 

• Towner, J. (1985) ‘The Grand Tour: A key phase in the history of tourism’, Annals 

of Tourism Research, 12(3), pp. 297–333. 

• Urry, J. and Larsen, J. (2011) The Tourist Gaze 3.0. Sage. 

• Walton, J. K. (2000) The British Seaside: Holidays and Resorts in the Twentieth 

Century. Manchester University Press. 

• Walton, J. K. (2016) The English Seaside Resort: A Social History 1750–1914. 

Routledge. 

 


