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In no more than 500 words, each explain and 2-4 references:



1- Explain the concept of tourist consumer behaviour.

2- Explain the difference between institutionalized and non-institutionalized tourists.
Give one example of each type.

























1. Explain the concept of tourist consumer behaviour
Tourist consumer behaviour can be described as the study of how people make decisions regarding travel destinations, transport, accommodation, attractions and tourism experiences. It examines what tourists want, why they travel and how they select one tourism product instead of another.
The process normally begins when an individual develops a travel need. This may arise from a desire for rest, adventure, social interaction, prestige, education or cultural exploration. The traveller then gathers information from websites, social media, travel agencies, relatives and previous experiences before comparing available choices. Swarbrooke and Horner (2007) argue that tourist behaviour is influenced by both internal factors such as personality and motivation and external factors such as marketing, family influence and economic circumstances.
Tourism purchasing also involves a relatively high level of uncertainty because consumers generally pay for the experience before actually consuming it. As a result, perceived risk, online reviews and destination reputation can influence the final decision. Xiang et al. (2015) found that online travel information has become a major part of the planning process because consumers increasingly depend on digital sources when making tourism decisions.
Post-purchase behaviour is equally important. After travelling, tourists evaluate whether the destination and services met their expectations. Positive experiences may result in repeat visits and recommendations, while negative experiences may lead to complaints and poor online reviews.
Tourism organisations therefore study consumer behaviour in order to understand market segments, predict demand and create experiences that better match visitor expectations.
2. Difference between institutionalized and non-institutionalized tourists
Institutionalized tourists usually travel through the organised tourism system. They rely on tour operators, travel agents, established hotels and pre-arranged services. Their travel is generally structured and offers security, convenience and familiarity.
An example would be a family booking an all-inclusive resort package in the Maldives where flights, accommodation, meals and airport transfers are arranged in advance.
Non-institutionalized tourists, on the other hand, prefer more personal control over their travel. They are less dependent on organised tourism services and may seek direct interaction with local people. Cohen (1972) describes explorers and drifters as examples of this category.
A solo traveller who independently travels through rural Nepal, uses local guesthouses and creates the itinerary while travelling is an example of a non-institutionalized tourist. Wearing and Neil (2009) suggest that independent forms of tourism often involve a stronger search for authentic, nature-based or culturally meaningful experiences.
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