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Abstract

The Christmas season is a crucial peak period for the global tourism industry,
characterized by increased travel demand, price sensitivity, and operational pressure on
tourism businesses. This assignment examines the importance of multi-channel distribution
strategies during the Christmas season. It focuses on the integration of online travel
agencies, direct booking channels, travel agents, and digital platforms. The study is based
on secondary research and case-based analysis. Findings indicate that businesses
adopting integrated distribution systems achieve higher efficiency, better inventory control,
and improved customer satisfaction during peak holiday periods.



Introduction

Tourism is a highly seasonal industry, and demand varies significantly throughout the year.
The Christmas season represents one of the most important peak periods due to increased
leisure travel, family holidays, and festive tourism. During this time, tourism businesses
experience a surge in bookings and revenue opportunities. However, this increased
demand also creates operational challenges related to inventory management, pricing, and
customer service. Distribution channels play a central role in connecting tourism suppliers
with consumers and ensuring smooth service delivery during the holiday season.
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Literature Review

Tourism distribution channel theory emphasizes the role of intermediaries in facilitating
information flow between suppliers and consumers. Scholars such as Buhalis highlight how
digital transformation has reshaped traditional tourism distribution. Online travel agencies
have become dominant intermediaries due to their global reach, ease of comparison, and
promotional strategies. Research also shows a growing focus on direct booking channels
as businesses aim to reduce commission costs and strengthen customer relationships,
especially during high-demand periods like Christmas.
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Methodology

This study adopts a qualitative research methodology based on secondary data analysis.
Academic journals, books, industry reports, and tourism organization publications were
reviewed to examine distribution channel strategies during the Christmas season.
Comparative analysis was used to evaluate the effectiveness of various distribution
channels and their integration.
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Findings

The findings reveal that tourism businesses using multi-channel distribution strategies
achieve higher visibility and booking volumes during the Christmas season. Online travel
agencies are effective in attracting price-sensitive and international customers, while direct
booking channels help improve customer loyalty and reduce distribution costs. Social
media platforms also play an important role in influencing travel decisions during the
holiday period.
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Discussion

The findings support existing literature emphasizing the importance of channel integration.
During the Christmas rush, businesses must maintain pricing consistency and real-time
inventory updates across all platforms. The use of digital tools such as channel managers
and centralized reservation systems helps prevent overbooking and enhances customer
satisfaction.
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Conclusion

This study concludes that multi-channel distribution strategies are essential for tourism
businesses during the Christmas season. An integrated approach improves operational
efficiency, maximizes revenue, and enhances the overall customer experience. Tourism
organizations should invest in digital technologies and strategic channel management to
remain competitive during peak holiday periods.
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