Sociology of Tourism Course
Assignment 2

Student Name: oo %dw llm.w :

1- Social media classification can include:
A-discUssion R ums

B-rohea o CRUING S

C- SOQ\&\ NWNK\ \

D- Medhon  Shonng Sole&&

E- Wm\o\%gmj Qm

2- Describe the meaning of eWOM:

A- ppinions and ve commendatong bemg Shared
B- jrrOv.du EQ,L&R.VC&J()L Suﬁ%&\won& -me peess
C- con Wwmene o broad audience

D- o{{u}s consumer choices

E- can be pesiive, negodive ov neudved

3- Differentiate between the organic/intrinsic and
amplified/extrinsic WOM
A- Comsumars ghare dndkuk opinons  wtuark exbmd Influace
B- C/Ompbvwws/ bushess es (/ucmﬁ creople, 1o srmd
|nprmodon
4- The key characteristics of EWOM can encompass:
A- Persistence and Accessibility
B- Reach = /sgo\co\kcﬂ o o vird in&{—an’ﬂaj



C- Trust= Peer raviews are Seem 4s o st
D- lnloa(ﬁviﬁ = Providas reak b duscustims  nde Wwvadsons
E F\V\Of\bmw ~ \eaw reviws Without loo'mé known

5- Describe the meaning of persistence and accessibility:

A- Besiskorce: N udor mobio/ conkeut s long las wng
B- Acceswbiligy: Informadhon  can be GucCesxd QO‘%\\S
C-

6- Highlight the main challenges associated with eWOM:

A- O/\GMUN%L d\iﬁqm \\"M\’/Lcj betweere “recd” commants and
B- N%od{ Ve [QULWS  Can s vired folke
C- brcna, “‘WMW\ @ ke hust

D- Contvol g be logl

7- Authenticity can be defined and understood as:

A- G]Q,Avdmer\e,sg
B- O~ o ety

8- Authenticity in tourism studies can be understood from
different lenses such as:

A- Tystentiod el ekt

B- 6b3/?¢%\/’i A\/S\&wo\bﬂ

9- In a short description, highlight the meaning of staged

authenticity in tourism studies:

g' iﬁpm AUN  Gnd ¢ frmomay enccked gw benefit ot

C: nese 2rpeniacey  cam ™ Look G therdc Avemsh
5o ity feal co HWC‘WI inkeg ated,

10- The reasons for the increasing interest in heritage
tourism include:



A- Tducahoral N odue

B- Glocdimbon

C- Ecoomc Covdopment
D- Cuwakh  Cons clousness
E- \denbty



